
DEADLIEST ONLINE WARRIOR: 

MARKETING TACTICS 

IN A BATTLE FOR BUDGET 

Presented to CMA Ottawa 

September 27th, 2011 

http://www.onlineauthority.com/?utm_source=oa&utm_medium=ppt&utm_campaign=oapresentation


© Kelly Kubrick 2011 

  BACKGROUND 

Owner, Online Authority: Internet marketing performance 

measurement specialists 

Member, Board of Directors of our 3rd generation family 

business: Morrison Lamothe | Club Coffee 

Former Director E-Commerce Development, Time 

Warner, New York 

Graduate, Radcliffe Publishing Course, Harvard University 

MBA, New York University (NYU) 

Advisory Board Member 

ïeMetrics Canada Marketing Optimization Summit 

ïInternet Marketing Conference (IMC) Vancouver 
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2005 TODAY: ñSplinternetò 

FAST FORWARD ï ONLINE IS ITS OWN PIE 
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INTRODUCING TODAYôS 

WARRIORS 

DEADLIEST ONLINE WARRIOR 
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DISPLAY ADVERTISING 

Pricing: CPM (cost per 

thousand impressions) 

Purchase a set number of 

impressions; pay for 

impressions, not clicks 

Significant targeting potential 

by demos, psychographics, 

content type / section, etc. 

Continued decline in click 

through rates (CTR); display 

units generally support 

branding efforts vs. direct 

response efforts 

ñRetargetingò: disturbing yet 

intriguing... 
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SEARCH: COST PER CLICK OR PAY PER CLICK 

Pricing: daily budget 

auction model 

Bid on phrases; pay for 

clicks, not impressions 

Need text for creative 

Geographically, highly 

targetable 

Brilliant for time sensitive 

campaigns 
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EMAIL: THIRD PARTY 

Pricing: generally fixed 

price based on list size 

Tip: Confirm distribution 

specs / past 

performance up front: 

size of list, typical open 

rate, etc. 

E.g. Walmart list size = 

12 Million 

Can be effective if total 

effect of creative 

doesnôt overwhelm 

http://www.onlineauthority.com/?utm_source=oa&utm_medium=ppt&utm_campaign=oapresentation
http://www.onlineauthority.com/?utm_source=oa&utm_medium=ppt&utm_campaign=oapresentation
http://www.onlineauthority.com/?utm_source=oa&utm_medium=ppt&utm_campaign=oapresentation


© Kelly Kubrick 2011 

EMAIL: HOUSE LIST 

Email sent to your 

own list of 

subscribers 

E.g. Margaritaville 

List Size = 600,000 
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SOCIAL NETWORKING 

Pricing: no cost to 

create page, but ñtimeò 

costs to maintain / 

update 

STRONGLY 

recommend you create 

a page for your 

business vs. using your 

personal profile 

Need graphics & photos 

Need an editorial plan 

Powerful viral effects 
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MICROBLOGGING (TWITTER) 

Pricing: no cost to 

create account, but 

ñtimeò costs to update 

Need 1 graphic or photo 

Need an editorial theme 

Make an effort to follow 

who share your editorial 

theme interest 

Understand @ vs. #  

Powerful viral effects 
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SOCIAL ADVERTISING 

Pricing  

ïCPC or CPM 

For Facebook, instead of 

keywords, are bidding on 

demographics / 

psychographics 

ïGeography, school alumni, 

interests, etc. 

For LinkedIn, can bid on 

either 

ïAlso job title, company, etc.  

Need a graphic + text 
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CASE STUDY: 

MARGARITAVILLE COFFEE 

DEADLIEST ONLINE WARRIOR 
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 MARGARITAVILLE: THE LIFESTYLE 

Margaritaville is a US ñlifestyleò brand, derived 

from the famous Jimmy Buffet song 

 

ñIt's in the tropics somewhere between the Port 

of Indecision and Southwest of Disorder, 

but no parallels of latitude or longitude 

mark the spot exactlyé 

Where is Margaritaville? It's a state of mind...ò 
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MEET THE PARROTHEADS 

Includes hotels, resorts, restaurants, bars, 

concerts, merchandise, food, beer, etc. 

Caters to self-declared ñParrotheadsò ï those 

who believe / live the Margaritaville ethos 

Deeply comfortable with social media and very 

high levels of interaction with its end customers 

> online and offline 
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MEET CLUB COFFEE 

Privately held coffee roaster / grinder 

manufacturer 

Predominantly private label, but we also 

licence brands & distribute under those labels 

Deeply comfortable with language like 

CAPEX, plant and equipment 

Very little interaction with our customerôs end 

customers 
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AND FASTER THAN YOU CAN 

BREW A POT OF COFFEE... 

 

STARS ALIGN & WORLDS 

COLLIDEé 
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WEôRE LIVE ON MARGARITAVILLE 
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AND ON MARGARITAVILLE FOODS 
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AND THE ECOMMERCE IS LIVE 
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