Practical advice. Straightforward success.
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Practical advice. Straightforward success.

A Former Director E-Commerce Development, Time
Warner, New York

A MBA, New York University (NYU)

A Graduate, Radcliffe Publishing Course, Harvard
University

A Advisory Board Member:
I eMetrics Canada

I Search Marketing Expo Canada
A Owner, Online Authority
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o e AGENDA

A Understand Why

I It's not really about your homepage

I You should measure visibility
A Instead of worrying about rankings

A Understand How To

I Leverage your subject matter
expertise
A Target (the long tail) of your topic
A Arm yourself with Recommended
Tools
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l e JARGON ALERT

. Different types of search engine marketing
- Primary three are acquisition driven:
- Search Engine Optimization

- Cost Per Click (CPC) also known as Pay
Per Click (PPC)

- Google Places (formerly Local Search)
. A fourth, which supports retention efforts
. Onsite Search Marketing
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amazon_ca Hello Kelly Kubrick. We have recommendations far you. (ot Kelly™
S |

Kelly's Store | Deals Store | Gift Certificates

Shop All Departments ! LTE (= W All Depatments (%

Welcome to The Home Depot Canada ﬂ

| Y # radiocansdac

More saving. More doing:

I*I lctzli\‘linzi.g’::'t‘ii:n.ggnnda mgrna%ﬁn::'amda Canad.é.'

> ‘ ‘ Appliances | Bath ‘ Building Materials

8% | < ) ] o

g Citizenship R | | =D
! s Yl A Sy .\ N .

Frangais Contact Us
Home > Search

Basic Search

Y » 3 | 0 b
~

About Us
The Minister Advanced Search
Media Centre Search for: |

Come to Canada Use AND, OR, NOT, or " " for phrase,
Yisit Search
Work Temporarily
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B llF TYPICAL BREAKDOWN OF WEB ACQUISITION SOURCES

A Three ways to be found: Sources of Website Traffic

1. Direct arrives by bookmark or
memorized URL

2. Referral arrives via a third party
website linked to your site

(media, supplier, association, 45% = Direct
etc.) m Referral
Search

3. Search Engine Traffic arrives via
search results page on
commercial search engine
(Google, Yahoo!, Bing)

Source: Drive Traffic Inc. © 2010 Kelly Kubrick
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" PRE-GOOGLE WORLD VIEW
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A POSDOGLE WORLDVI EWo OR
WHY IT'S NOT REALLY ABOUT YOUR HOME PAGE ANYMORE

4th |_evel Pages Most Visible

3'd Level Pages

2"d | evel Pages

Home page least visible
Why? |t 6s the | ec
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Search: @ theweh O pages fram Canada

Search | Advanced Search
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Web [ Show options. .. Results 1- 10 of 3

Appliance Repair Ottawia
YellowFages

ttawa-Carleton Appliance Recycling Depot, See My Profile

WS results for appliance repair

Appliances: Whenm huv when todépair? - 2 days ago

get with the new appliance? Will they offset the
cost of a new appliance vs. repair? What tax credits are available far ..
Chicago Tribune (blog) - 857 related articles »

ABC Mews

Appliance Parts from RepairClinic.com
vliance parts in stock for 80 brands including Whlrlpuul Maytag Frigidai

LG, Amana: 2 business-day shippi -

GE parts - Whidpool Parts - Kenrore parts - Repair Help

wos repairclinic.com/ - United States - Cached - Similar

. Kenmaore,

Appliance repairs, Appliancehelp, Appliances, repairs to dryers ..
Manufacturer phone numbers, purchasing tips, FAQ, and repair instructions.
Repair manuals - O&A Forum - Meed Parts

wewew applianceaid.com/ - Cached - Similar

Repair help for dryers, washers, refrigerators, dishwashers ...

Your on-line appliance repair shop - Check out the repair help sections ... Pick an link by
the type of appliance below for what you are trying to repair. ...

applianceaid. com ir-help html - Cached - Similar

Local business results for appliance repair near Ottawia, OMN - Change location

w l RS LLEAVVE ) .
£ oreion @ Regional Factory Parts and Serice Inc

ﬁ\: Cewn maps.google.ca - (613) 820-8606 - 2 reviews
Aylmer 7 LIy .
y Appliance Surgeons

/ @ Ja|fr::|;¥ e weasy, appliancesurgeon.yp.ca - (B13) 721-9014 - 1 review

SSSchen @ Heron ABC Appliance Service
& s % winey. abcappliancesenice. ca - (513) 726-1464 - fdore
* Hills architectural antiques vintage lightin
Mepean wearwy victorian-revival. com - (B13) 722-1510 - 1 review
Gualicum ‘-
:eéc'ﬁ'\‘i.’!d Ila-.; Tanalewood BI” S A |!ances AT T e L}

Shonsored Link

Eleu:nme an Applnnce Repair
Technician with training fram ICS.
W ICSearm. ca

Appliance Repair School
Yiew repairs on your mobile phone
Wlake $E0kSyr repairing washers, etc
wne, RakerfpplianceRepair.com

Ask Appliance Technicians

8 Appliance Technicians Onlingl

Ask a Cuestion, Get an Angwer ASAP.
Appliance JustAnswer. com

ity Appliance & More

we do professional in home service
10% Seniar & Disabled Discount
wowrw cityappliance. com

Appliance Repair

Huge Selection Of Appliance Repair.
Visit The Laundry Site Today!
BuiltinDistributars. com

Euy This Book at Alibris.

Save on used, new, & out-of-print
books from thousands of booksellers
wenewe. alibris. com

See your ad here »
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e HOW DOES YOUR TRAFFIC SEGMENT TODAY?

M Direct Traffic

89.00 (51 .74%)
M Search Engines
Fo.00 043 B0%)
M Referring Sites
5.00 (4 E5%)
M Search Engines

106.00 (B4 .24%)

® Direct Traffic
=4 .00 (32.73%)

M Referring Sites
=00 (3.03%)
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MEASURE VISIBILITY (NOT RANKINGS)

NWhy can't | see our website
Google? o

Due to personalized search, what you, your colleagues

and your agency' s e e 0 differ radically

Instead, focus on measurable traffic sources

How? Use 'traffic sources' reports available in most
web analytics tools.

Recommended tools: Google Analytics (GA)
and Epi kOneods Si
(for auditing GA implementation)

© 2010 Kelly Kubrick


http://www.google.com/analytics
http://www.sitescanga.com/
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HH Dashboard
L Intelligence 52
A Visitors

Direct Traffic

Referring Sites

Search Engines

Al Traffic Sources
b & ehviords

Heywords

Campaigns

Ao Yersions

[J Content
P Goals

[I Custom Reporting

My Customizations
[ custom Reports

Advanced Segments
i Intelligence Beta

| Export ~ || =1 Email || BB Add to Dashboard |

Traffic Sources Overview

&= \lisits ~ | w@= 4| Visits —e— Search Traffic

Advanced Segments:

Jan 1, 2010 - Jan 31, 2010 ~

Graph by: §=|
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All traffic sources sent a total of 8,773 visits in the "All Visits” segment

AN isits - 14437 % Direct Traffic
Search Traffic . 0.00%

WA ) visits - 10,16% Referring Sites
Search Trafiic . 0.00%

ST visits - 75.47% Search Engines
Search Traffic - 100.00%

M Search Engines
562100 (75.47%)

M Direct Traffic
1,261.00 (14 37%)

M Referring Sites
591.00 (10.15%:)
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KEY TO SUCCESS

Regardless of tacticT SEO, CPC or local,
Key to success Is to leverage demand

How? Conduct keyword research

~ Tremendous number of tools available to
you which allow you to quantify demand
for phrases

. Tells you which phrases you should target
vS. those that are a waste of resources

© 2010 Kelly Kubrick
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moew e EXAMPLE OF KEYWORD RESEARCH

used car
45,829 searches (top 100 only)

used cars

preowned vehicles

20 searches {(top 100 only)

preowned vehicles

] used car prices
of preowned vehicles

dreentree auto danb

3395 Used cars online
] ] 1991 used car sales
2 precwhned japanese vehicles
) 1938 used cars by owner
2 preowned motor vehicles for sale
) 1273 used cars for sale
2 preowned vehicles th
) ) 1212 buying used cars
2 preowned vehicles toyota sienna
1164 used car search
20 total searches
1031 used car dealers
a40 used car values
838 used car parts
783 chean used cars

S : WordTrack
ource: WordTracker © 2010 Kelly Kubrick
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tch Type:

Advertiser Competition Local Search Volume: July ¥ Global Monthly Search Volume :Ma -
Keywords :Bi :
Keywords related to term(s) entered - sort by relevance (2

canadian work visa | 5,400 6,600 Add -
canadian working visa [N 1,900 4,400 Add =
canadian working holiday visa B 1 480 1,600 Add =
work visa for canadian B 1 720 880 Add =
canadian work visas /] 500 720 Add =
canadian working visas /] 300 480 Add =
canadian work permit visa 1] Not enough data 320 Add =
canadian work visa application [ Not enough data 210 Add =
canadian working visa application [ Not enough data 170 Add =
temporary canadian work visa 1 Mot enough data 170 Add =
canadian citizen work visa [ Not enough data 140 Add =
canadian work visa requirements (| Mot enough data 140 Add =
get canadian work visa | Not enough data 140 Add =
applying for canadian work visa ] Mot enough data 91 Add -
get a canadian work visa ] Not enough data a1 Add =
obtaining a canadian work visa B Not enough data a1 Add -
work visa for canadian citizens 1 Not enough data a1 Add =
apply for canadian work visa [ Not enough data 73 Add =
canadian immigration work visa 1] Not enough data 73 Add =
getting a canadian work visa ] Not enough data 73 Add =
how to get a canadian work visa 1 Not enough data 73 Add =
canadian work visa form B 1 Not enough data 58 Add =
applying for a canadian work visa [ Not enough data 28 Add =
canadian work visa for americans 1 Mot enough data 28 Add =
Eit:: to apply for a canadian work - Not encugh data 16 Add -
:it;u; to apply for canadian work | Not enough data 16 Add -
how to get canadian work visa ] Not enough data 16 Add =

Source: Google AdWords Keyword Tool
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A
A
A
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https://adwords.google.com/select/KeywordToolExternal
https://adwords.google.com/select/KeywordToolExternal
http://freekeywords.wordtracker.com/
http://www.google.com/insights/search/
http://www.google.com/insights/search/
http://www.google.com/trends
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| LEVERAGE YOUR OWN EXPERTISE: TARGET THE LONG TAIL

For all three search tactics, start with keyword research
By language, identify your target phrases for your

Product / service category

Brand (corporate and product / service brands)
Geography i should it by country, region, province,
city and / or neighbourhood?

|dentify multi-word variations

Target the n | O

Head

Long Tail

Source: The Long Tail, Chris Anderson, revised 2008 © 2010 Kelly Kubrick






